








 

The below pie chart (Figure 1) demonstrates that most of the tourism market share throughout the world is in the 

wealthy Northern hemisphere countries. Tourism does benefit the North more than the South simply because there is 

far more tourism activity in the North; major tourism players such as France, Spain, US, China ,Italy and the UK 

take up to two thirds of the tourism market share. 

 

 

 

 

Figure 1 World Market Share of Tourism: Data Source WTO 



 

 

 

 

It is no surprise that the great majority (74.6%) of air traffic flows (1.4 billion passengers) occurs within three 

regions, North America (35.5%), Europe (23.2%) and Asia (15.9%). Air traffic thus dominantly takes place on east-

west axis over the Northern Hemisphere.  Unfortunately, without the development of adequate “Ariel highways” 

that would serve the South, “the poorer countries of the world would continue to be stagnant backwaters of the 

thriving global economy and its people sentenced to abject poverty"7  

 

 

 

Figure 2: Major air traffic flows of the world. Source: Airport Council International 
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Fortunately (although not often enough) organisations such as the World Bank or IMF do decide to invest in low 

income countries to entice flight linkages with the three major continents.  However, a developing country must 

been seen as a ‘safe investment’ in order for the airlines to start a regular flight service. For example developing 

countries supporting infrastructure and political stability are major influences on whether an airline decides to start a 

regular flight service. The international airline industry has a long history of low profits and bankruptcy, mainly 

because of strong competition within the industry (charter flights), and developmental and fuel costs. Singapore 

airlines have been the only international carrier to consistently report a profit8.   

 

 

Figure 3 : Moderate and Extreme Poverty Areas of the World.  Source:  World Bank 2004 

Figure 3 (above) clearly shows that moderate and extreme poverty is far from any of the world’s airline and 

commerce “hubs”. In disparity, Figure 4 illustrate that tourism operates essentially in the vicinity of the “airline 

highway” along the East West axis and also not far from areas that are ecologically fragile.  
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Figure 4: Tourism Arrivals and Ecological Hot Spots: Source UNESCO 

 

 

 

Fortunately tourism (depending on one’s perspective) is flourishing the some of the world’s poorer areas at a rate 

above the world tourism arrival average of 5% to 10%. WTO data indicates that these countries are having an annual 

increase of at least 100,000 arrivals per year.  For example, in Africa the emerging tourist destinations include 

Angola, Uganda, and Cape Verde which are growing at annual rates of 40%, 20% and 13% respectively.  In South 

America, El Salvador, Cuba and Peru have annual arrival increases of 17% 11%, 10% respectively. The up- and 

coming countries in Europe include Armenia, Azerbaijan and Kyrgyzstan and the rising destinations in the Middle 

East are Yemen, Oman and Syrian Arab Republic.  

        



  

Figure 5:  Regions where tourism arrivals are growing the fastest. Data Source: WTO and World Bank  

  

Using data from the WTO and the World Bank, figure 5 shows that tourism arrivals are increasing in the regions 

where the foreign income is indeed needed the most, namely:  Sub –Sahara Africa, Middle East / North Africa and 

Latin America. The Caribbean countries include Costa Rica, Cuba and Dominican Republic and not the already 

“tourist saturated” destinations such as Bahamas and Grand Caymans.   

The emerging regions  (below, figure 6) uses income groups according to 2006 gross national income (GNI) per 

capita, and was calculated using the  World Bank Atlas method. The income groups used in this analysis are: 

• Low income, $905 or less   

• Lower middle income, $906–3,595 

• Upper middle income, $3,596–11,115 

• High income, $11,116 or more. 



  

Figure 6 : Emerging destinations and Income Groups: Data source WTO and World Bank  

   

Emerging tourism to low income countries is more prevalent in South Asia, Sub – Saharan Africa and East Asia and 

Pacific. The data demonstrates  that tourists are starting to travel to the worlds heavily indebted countries such as 

Bolivia, Ethiopia, Ghana, Honduras, Madagascar, Malawi, Nicaragua, Tanzania, Uganda and Zambia. Seven out of 

these ten countries are considered low income. However there are a total of 40 countries in this category, and 34 of 

these countries are also considered low income.  

 

As shown the allocentricii type of tourists are always looking for “new products” to consume, however these trend 

setters usually only constitute a small demographic within a population. This niche is highly desirable for a low 

income country as this demographic is usually older (over 30), have more disposable income, educated, and are 

aware of social, economic and environmental issues related to globalisation. Albeit, it may be argued that that this 

market alone is not enough to make a big difference in a  developing country. For example in the ‘discovery’ stage 

of the destination life cycle travellers to LDCs spend a large proportion of their tourism dollar on the airline ticket 

getting to the destination. This is because the many larger airlines do not find it profitable enough to fly to these 

countries. Also accommodation often cannot be arranged before departure due to inadequate technology and 



infrastructure in the developing country. Therefore accommodation is usually supplied by a TNC. After these 

expenses many travellers have less tourism dollars to spend in the local economy.   

 

To remain competitive and enter the global market the LDC must inevitably use the service of a foreign 

intermediately; this means that they often lose control on how the country markets and distributes its tourism 

product. According to Morgan the tour operators’ ability to deliver affordable prices depends on achieving 

economies of scale for charter flights and large resort hotels. These packages are made possible by negotiating low 

rates from hoteliers which in turn are made possible by low wage levels.9  

When a LDC starts to lose control of its disruption channel, the country may have already started to lean toward low 

end / mass market tourism with low profit margins. Figure 7 is an overview on the type of tourism and the impacts 

on local economies. 

Type of market/ scale/ stage Impact on local Economy Type of tourist 
Luxury private destination Small, some special jobs, property 

security but few services. 
High end wealthy, celebrities, 
royals, etc. 

High-end resort/ 
Exclusive 

Large, many specialized jobs, and 
services. Leakage is common. 

High end wealthy, “jet-set” 

Mass Market resort/ 
Fatigued stage 

Very large, most local jobs are 
related to tourism and has a peak 
season demand. 

Euro-US-Japan and upper middle 
classes.  

Low-end 
Familiar stage 

Very large, low paid, summer and 
Fall, domestic travelers 

Middle class, domestic working 
class in rich countries 

Established Adventure-travel. 
Emerging destination. 

Small, specialized, guides and 
small  hotels and  seasonal 

Wealthy youth, sports, surfers, 
skiers, etc. 

Eco Tourism/ Discovery stage Very small, seasonal, locality 
dependent 

Adventurers, youth, academics, 
etc. 

 

Figure 7: Types of tourism in developing countries and the impact on local economy 

Most tourism professionals agree that adventure /eco type of tourism would be most beneficial for  alleviating 

poverty in developing countries because they  produce higher spending per visitor, and are geared toward the rural 

areas.  Rural areas in low income countries are often considered the poorest of the poor. This leaves poor countries 

with the familiar long-standing predicament of not having adequate infrastructure, and distribution systems to make 

the rural areas accessible for tourists and therefore miss out on much needed revenue.    
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As stated earlier, tourism related TNCs are owned and controlled from the in the high income countries.  TNCs 

operating in LDCs often yield a large amount of economic and political power, hence; they frequently end up 

dictating their terms of business to the LDCs. This equates to more inequities between the North and South, however 

this is a negative side of globalization and not exclusive to the tourism industry. One of the most well know 

examples of TNCs power in tourism is when Royal Caribbean Cruise Lines was convicted on many counts  for 

deliberately  polluting the waters off the Alaskan coast. However, soon after the judgement the town of Haines, 

Alaska was dropped from the Royal Caribbean cruise itinerary. Locals saw this as a type of “economic punishment” 

for brining the pollution complaint to the courts and public attention10.  

 

Tourism in LDCs also contributes to the informal sector in the form of “tourism services” such as taxis and personal 

guides and “street vendors” such as food and beverage and souvenirs. A study in the Gambia by the Overseas 

Development Institute found that 33% of discretionary spending was in the informal sector. Although a large source 

of urban employment, these small, mostly family owned businesses do not compensate as well as other sectors as 

they do not have access to capital in order to “grow” the business.  For example: a souvenir street vendor in a LDC 

would probably not have the capital ( or lending capabilities) to hold enough inventory to satisfy demand during the 

busy season, therefore the small enterprise would constantly run out of stock and therefore  business would never 

have a chance to grow. Also, the owner may not make enough profit to pay another person to stay open late at night 

for the tourists. Therefore, it is often accepted that sons or daughters are to help out at a young age, which in turn 

makes going to school more difficult. Finally many participants in the informal sector are unregistered business 

which do not pay taxes (or cannot afford to pay taxes) hence they are not contributing money for infrastructure and 

long term development of the country.   
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Lastly, before a LDC pursues tourism it may want to prioritize how it would like use its scarce resources. In Lima, 

Peru residents in shanty towns spend 6 times more on water ( add 30% more including fuel costs to boil it in order to 

make it safe)  than residents in the richer tourist areas of Lima.  Therefore a cost/ benefit analysis for tourism would 

be recommended for many LDCs. Some questions may be: 

 

• The size of potential target markets – “Are they worth pursuing?” 

• The nearness and convenience of target markets – “Is there as means to get to the LDC, does the market 

have access to adequate “aerial highways to get there?” 

• The costs to the target markets of visiting the region – “Can they afford the ticket and accommodation and 

also have enough spending money?” 

• The “drawing power” of the area's attractions.  “Is it enough to entice visitors from far away?” 

• How the informal sector of the economy is affected by tourism. “Is tourism contributing money for 

infrastructure and long term development of the country?” 

 

In conclusion this paper only touches on a couple of challenges for poor countries developing tourism. This paper 

has shown that tourism is becoming a phenomenon in seven out of the world’s thirty four  low income countries.   

Assuming  the benefits of tourism  are reaching  the locals, and not a few elite - it could be argued that tourism is 

actually helping to indirectly and directly fight poverty in 20% of the world’s poorest countries. Realistically 

tourism could be viewed the same as any other TNC/ corporation, in that its main purpose is to make money. 

Tourism is essentially an experience that is traded for cash. It is up to the LDCs to decide the extent they wish their 

culture, society and environment to become a commodity. The tourism development should be monitored and 

regulated just as much, or even more than the TNCs. The pro poor tourism argument for developing countries is 

very similar to the debate on globalisation and industrialization.  
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